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INTRODUCTION

• Resources = Research based green transit 
information in formats used by marketing, planning  
and public relations professionals

• Communications materials 

• Materials could be employed by anyone.  May be 
particularly useful for:
• Mid to smaller sized agencies
• Where budgets may be scaled back
• Need information on green benefits experienced 

locally from public transportation



PROJECT PURPOSE

• To create communications materials for transit 
agencies and other advocacy groups for 
statewide benefit

• Not a marketing campaign, instead, a brand that 
provides a complementary yet consistent 
message with information,  directed at decision 
makers

• Nexus of where public transportation, energy and 
the environment meet

PROJECT TEAM

• Contracted professional services for graphics templates, 
artwork and brochure

• Marketing team – Project Steering Committee
– Provide insight, expertise and direction

• Committee to review and provide input on materials
– South Florida RTA
– Gainesville RTS
– Pinellas Suncoast Transit Authority
– West Florida RPC



TARGET AUDIENCE FOR 
MATERIALS

– Politicians and policy makers
– Stakeholders
– Decision makers – those whose support for 

transit or funding you may be trying to solicit
• Voter education

– Community Groups

RELEVANT STATEWIDE THEMES

– Air quality standards becoming more stringent
– State Climate Action Plan – Increase use of PT 

as a strategy to address emissions from 
transportation sector

– Green Jobs – How does the state define this 
and do public transportation jobs fit the bill?
Not conducting new research on the topic, but 
could we find existing analysis of PT as a job 
creator?  



LOCAL GREEN TRANSIT 
BENEFITS

What are our local transit agencies contributing in 
the following areas:
– Sustainability 
– Environment Conservation
– Energy Savings
– Project level information 
– Emissions offsets by providing transit services

WHAT ATTRIBUTES SHOULD 
THE MATERIALS POSSESS? 

Are there similar efforts? 
Do they model 
anything we can use 
for this effort?

Fit a Niche Add Value Be Customizable

How can I retain a brand 
and make materials 
relevant for my 
intended use?

What new information 
can the project bring 
to the discussion?
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EXISTING GREEN TRANSIT 
COMMUNICATIONS

HOW ARE TRANSIT AGENCIES 
PROMOTING GREEN?



WHAT WAS LEARNED?

• There are efforts at the national and state level to 
communicate green benefits of transit

• Just about every local agency is using some type of green 
promotion

• Products should complement existing efforts yet create
more detailed content and target that material to decision 
makers
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WHERE CAN VALUE BE ADDED?

• Consulted with APTA – where facts and figures come from

• Existing research and commissioned research

• What were successful elements of similar campaigns?

• ‘Takes us There’ campaign, moderately successful , 
Economy and Environment most popular

WHERE CAN VALUE BE ADDED?

• Plenty of green transit information out there
• Technical Report describes some of these resources

• Input from the group suggested something more local, state 
and even agency specific



WHERE CAN VALUE BE ADDED?

Conserve by Transit Phase I

• A study commissioned by 
FDOT to create a standard 
methodology for calculating 
GhG saved through mode 
shift by local transit 
providers

• Does not address GhG or 
energy saved through 
alternative propulsion and 
fuels or agency emissions

WHERE CAN VALUE BE ADDED?

• The research products provided valuable information, 
but how to make it relatable?

• Enter the EPA’s equivalency calculator

• “This calculator may be useful in communicating your 
greenhouse gas reduction strategy, reduction targets, or 
other initiatives aimed at reducing greenhouse gas 
emissions.”



SUMMARY OF FLORIDA’S 
TRANSIT AGENCIES 

GREENHOUSE GAS OFFSETS

GREEN COMMUNICATIONS 
TOOLKIT

Toolkit Elements

• Small Brochure
• Fact Sheet / Talking Point Template
• Localized CO2 Emissions Data
• E-blast Template
• Web Banners
• PowerPoint Template
• Identification of Leave-Behind Item



COMMUNICATIONS MATERIALS 
– 3 FOLD TRANSIT BROCHURE

COMMUNICATIONS MATERIALS 
– ENVIRONMENT HANDOUT

Statewide transit 
agency impacts on 

conserving energy and 
environment

Statewide transit Statewide transit 
agency impacts on agency impacts on 

conserving energy and conserving energy and 
environmentenvironment

Themes from research 
and input from the 
Project Steering 

Committee

Themes from research Themes from research 
and input from the and input from the 
Project Steering Project Steering 

CommitteeCommittee



COMMUNICATIONS MATERIALS 
– ENERGY HANDOUT

State specific examples 
of where Florida is out 

in front

State specific examples State specific examples 
of where Florida is out of where Florida is out 

in frontin front

Statewide transit 
agency impacts on 

conserving energy and 
environment

Statewide transit Statewide transit 
agency impacts on agency impacts on 

conserving energy and conserving energy and 
environmentenvironment

COMMUNICATIONS MATERIALS 
– ECONOMY HANDOUT

Narrative 
supporting 

investment in 
public 

transportation 
as a job creator

Narrative Narrative 
supporting supporting 

investment in investment in 
public public 

transportation transportation 
as a job creatoras a job creator

Tying the 
Workforce 

Florida 
definition of a 
green job to 

public 
transportation

Tying the Tying the 
Workforce Workforce 

Florida Florida 
definition of a definition of a 
green job to green job to 

public public 
transportationtransportation



COMMUNICATIONS MATERIALS 
– ECONOMY HANDOUT

Request for 
policy maker to 
support transit 

initiatives

Request for Request for 
policy maker to policy maker to 
support transit support transit 

initiativesinitiatives

Examples of 
public 

transportation 
innovation in 

Florida

Examples of Examples of 
public public 

transportation transportation 
innovation in innovation in 

FloridaFlorida
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EDITABLE TEMPLATES FOR 
CUSTOMIZATION

Source
Material

Web 
Banners

E-Blast Template

EDITABLE TEMPLATES FOR 
CUSTOMIZATION



OFF THE SHELF POWERPOINT 
PRESENTATION

Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities

Public Transportation 
and Environment

Greenhouse Gas Emissions

Florida’s greenhouse gas emissions from transportation are 
almost 10 percent higher than the national average. 

In 2006 alone, transit in Florida:

• Eliminated greenhouse gas emissions of more than 
45,000 private vehicles OR

• 80,000 tons of waste from landfills OR

• Sequestered the amount of carbon emissions 
equivalent to 2,200 acres of forest



Advancing Technologies….in Florida

Public Transportation 
and Innovation

[Insert your system’s stats/milestones]

POTENTIAL LEAVE BEHIND ITEMS

Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities

• Steering wheel
– Take the wheel and help turn 

the corner with transit.

• Blinker
– Move forward. Turn the 

corner with transit.

• Compressed T-shirt
– Move forward. Turn the 

corner with transit.



WHY CUSTOMIZE?

Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities

What are the environmental or energy-related 
issues in your community?

• Oil Spill in the Panhandle & Gulf Coast

• Gas Prices

• Plan Based Actions

ADDITIONAL RESOURCES

Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities

• Project Technical Reports

• Conserve by Transit I

• Conserve by Transit II



Poll Question #5

THANK YOU FOR ATTENDING

Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities

• Visit the Florida Transit Marketing Network 
at www.fl-exchange.com to share any 
feedback on the products or experiences 
you have had in green transit marketing

• Materials NOW available for download
http://www.fl-exchange.com/resources/green-transit/



Help Florida 
Turn the Corner with 
Transit
Green Impacts of Public Transportation 
on our Communities


